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UM R EPO RT EXAM INES SPENDING BY SEASONAL TRAVELERS TO MONTANA
MISSOULA—
The fact that North Dakotans are more likely to visit Montana during the winter is just
one tidbit of information contained in a recent report by the Institute for Tourism and
Recreation Research at The University of Montana-Missoula.
The report, titled “Expenditure Profiles and Marketing Responsiveness of Nonresident
Visitor Groups to M ontana,” examined travel groups to Montana during the summer of 1996,
the winter of 1997-98 and the off seasons of 1993. In order to compare seasonal figures
between years, all numbers were inflated to 1998 dollars using the most current inflation data.
ITRR researchers found that vacation was the primary reason 49 percent of summer
groups visit Montana, accounting for 29 percent of all annual visits and 37 percent of annual
travel-related expenditures.
Winter vacation groups visiting Montana accounted for 41 percent of winter travel
expenditures but only 6 percent of all annual expenditures.
The report states that groups primarily passing through Montana represented 26 percent
of annual visitation but only 9 percent of annual traveler’s money spent in the state.
According to the report, retail sales and lodging were the two most common sectors of
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spending for summer vacationers in Montana. Groups only passing through the state spent a
far larger portion of their money on gasoline and oil than any other group type.
Researchers gathered data about travel groups from many states. They unearthed a
variety of interesting information, including the fact that North Dakotans were more likely to
visit Montana in the winter, with 83,000 groups from that state here during the winter and
77,000 counted in the summer. Washington and California travel groups together made up a
whopping 23 percent of all summer expenditures, but researchers found that travelers from
Wyoming were the biggest spenders per capita on retail goods.
Another group of big spenders were fishermen, who dished out about $64 million in
Montana, representing 7 percent of all summer expenditures. Winter groups attracted to the
state primarily for snowmobiling spent about $27 million, which was 11 percent of all winter
expenditures.
The report shows that 69 percent or more of all summer groups were repeat visitors,
and 85 percent or more of winter travelers had returned.
About half the travel groups used an information source to learn more about Montana.
Automobile clubs, guide books, travel agents and private businesses were indicated to be the
most useful sources of information.
For more information about the ITRR report, check the ITRR Web page at
www. forestry.umt.edu/itrr.
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